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“Dude, I just opened the bottle.
Now I feel bad. Can I refill and put
the cork back?”

- Rudy Kurniawan



After a wine vintner gets in over his
head with his gambling debdt ...
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feared gangster, Asian Rick gives
him an ultimatum ...




payback the money with interest
or his thugs ...
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will dispose of him, his friends
and his family ...
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so he devices a plan to make
& auction counterfeit wine ...
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which starts our story.
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Born to a life of privilege,
Jack was destined to be in
the wine business. As a third
generation Saxe and heir to
the family wine business,
Jack left his career as
sommelier

to run the family wine shop
after his parents passed. But
after a series of slow months
and unbalanced books,

Jack entered the shadowy
underground world of
gambling playing high stakes
Texas Hold Em’ not knowing
the dangers that lie ahead.
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The Wine Staff (Protagonists)

Bob is smart and talented,
but he had a tendency

to self-sabotage every
opportunity he gets.
Despite his intelligence
and potential, he
struggles to keep focused
and motivated, often

fi nding himself drifting
from one job to the

next without any real
direction. Bob overcomes
his shortcoming by
charming his way out of
diffi cult situations.

Bored and unfulfi lled with
her daily routine, Miss Kim
longed for excitement her
absent husband couldn’t
give her. That all changed
when she met Asian Rick,
a local gangster with a
reputation for being both
ruthless and a hidden
fetish for strawberry pies.
Miss Kim was seeking
excitement but have found
something extending
beyond just pies.

Rick's Crew (Antagonists)

Asian Rick is a notorious
gangster with a special
affi nity for baked pies.
Born and raised in the
rough streets of Detroit,
Rick quickly rose through
the ranks of the criminal
underworld with his
cunning intelligence and
ruthless tactics.

Despite his tough exterior,
Rick had a secret fetish
that could undermine

his outlaw persona.

Det. Emory is a hard-
boiled investigator with

a reputation for getting

his guy. But this comes

at a cost as he’s prone to
neglecting his longtime
marriage to Miss Kim.
Despite his neglect, Kim
has remained devoted and
faithful to Emory but her
patience is wearing thin.
Realizing this, Emory
takes to learning about
wine hoping this will spark
new interest and romance
in his failing marriage.

Ultra White was once

a brilliant computer
programmer, renowned

for his skills and expertise.
However, his ambition knew
no bounds and he yearned
for more power and control
leading him to work for
Asian Rick. With Rick, Ultra
delved deeper into the
world of hacking and
programming, becoming
obsessed with manipulating
financial systems to his

own advantage.

China Lyte is a hired

gun known for his brute
force and loyalty. His
reputation for being a hot-
headed and unpredictable
force have landed him in
trouble with the law, now
on parole for assault.
China is always down to do
whatever it took

to complete a job, no
matter how dangerous or
risky it might be.

Black Thomm is a unique
blend of cultural infl uences.
With a passion for both
martial arts and graphic
design, two seemingly
disparate interests that
would eventually come
together in his adult life.
Although a skilled freelance
artist, Thomm keeps his
personal desires tightly
under wraps to avoid any
conflict it might bring with
his day to day duties as
Rick’s primary driver and
security detail.



Logline & Synopsis

LOGLINE: When a desperate vintner racks up a gambling debt to a ruthless gangster, he hatches a plan to forge
rare wines and auction them off.

SYNOPSIS: Best friends Bob and Jack are both in trouble. Bob, a recently fired graphic designer, is facing
eviction. Jack, a talented sommelier and owner of a swanky winery, owes $200,000 in gambling debts to a
feared gangster named Asian Rick. Meanwhile, Detective Emory is determined to take Rick down—unaware that
Rick is sleeping with his wife, Miss Kim, and that his own son, Black Thomm, works for Rick’s crew.

When Jack receives a shipment of expensive wine, he thinks selling it could cover his debt. But Rick’s pressure
mounts. Jack promises to pay him soon, but time’s running out. Desperate, Jack turns to Bob, and together
they hatch a risky plan: they’ll forge rare wines using Jack’s expertise and Bob’s design skills to create
counterfeit labels—selling the real bottles to collectors and the fakes to Rick’s shady buyers.

But chaos brews. Emory discovers Kim’s affair with Rick, sparking a personal vendetta. Bob fails to deliver the
labels on time, distracted by crime books. He recruits Thomm, surprisingly a brilliant designer, who quits Rick’s
crew to help.

As the auction approaches, tensions boil. Rick grows unstable. Emory confronts him. Jack and Bob scramble to
pull off their scheme. At the auction, a mix-up causes the real and fake bottles to swap. Bidders swarm. Emory
and Rick clash violently until Kim zaps Rick with Emory’s taser, leading to Rick’s arrest.

But victory is short-lived. Someone hacks the auction’s cash transfer, siphoning millions into cryptocurrency.
Facing new legal heat, Jack and Bob race to expose the culprit. A final twist leads them to Roman Ruby—a
flashy buyer and secret conspirator—foiling his escape and recovering the stolen money.

In the aftermath, Rick and his crew are jailed. Bob and Thomm launch a design firm. Jack finally bottles his own
signature wine, turning his tarnished winery into a success.




Core Themes

Greed and ambition — how far people will go for wealth, status, and survival

Morality in gray areas — ordinary people compromising values under pressure

Friendship and loyalty — bonds tested by money, crime, and betrayal

The illusion of luxury — exposing how prestige and exclusivity can be manufactured

Crime in unexpected places — organized crime lurking in the seemingly refined wine world
Identity and reinvention — characters “rebranding” themselves through fraud and schemes

The blurred line between art and forgery — questioning the value of craft when everything can be faked
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AMERICAN
HUSTLE

In developing Counterfeit Cabernets, I drew inspiration from films like American Hustle, Ocean’s
Eleven, The Menu, and the documentary Sour Grapes. I was especially influenced by their bold visual
and stylistic choices, which I believe would serve this film’s world of high-stakes wine crime perfectly.

I envision a dark, gritty aesthetic that reflects the criminal underbelly of the wine industry—using
shadows, low-light cinematography, and rich textures to create an atmosphere of tension, danger, and
intrigue.

The film’s structure could draw from Reservoir Dogs and similar ensemble crime stories, playing with
non-linear storytelling, shifting perspectives, and fragmented timelines to slowly reveal the full scope
of the scam and each character’s hidden agenda.

In terms of performance, I admire how Better Call Saul portrays morally complex characters
navigating shades of right and wrong. Like Jimmy McGill, the characters in Counterfeit Cabernets
aren’t heroes or villains—they’re people making messy choices in a morally gray world.



Why this film?

Most people don’t realize it, but one out of every five bottles of wine is a counterfeit. The FBI
estimates the counterfeit wine market at over $65 billion—a staggering figure. Like many others, I
didn’t know this until I watched the documentary Sour Grapes, which tells the incredible story of
Rudy Kurniawan, an Indonesian wine dealer who fooled even the world’s top experts by making
fake rare wines in his kitchen.

I couldn’t stop thinking about Rudy, the scam, and how he managed to disrupt the entire wine
industry. That’s when I realized I wanted to tell a story inspired by this world of deception,
ambition, and fraud.

But this film is also personal to me. One of my first jobs out of college was working as a wine
steward. I went in knowing nothing about wine, but that experience opened my eyes to the magic
of wine culture—the storytelling, the craftsmanship, and the way it connects people. I learned
how much meaning a bottle can hold for the person drinking it.

Counterfeit Cabernets shines a light on an under-reported issue with real stakes—not just for collectors
and producers losing millions, but for consumers who unknowingly buy fakes. Through entertainment,
this film raises awareness of the global wine forgery problem, while delivering a stylish, thrilling,
character-driven story.

Investing in this film isn’t just backing an original crime caper—it’s supporting a project that
educates, entertains, and honors the fascinating world of wine.

Director’s Statement

As a filmmaker, I'm drawn to stories that entertain while opening doors into unseen worlds.
When I first learned about the billion-dollar counterfeit wine industry, I couldn’t believe how few
people knew it existed—let alone how little it’s been explored on film. It’s a hidden world of
deception, ambition, and risk, with real consequences for businesses and consumers alike.
Counterfeit Cabernets is more than a thrilling crime caper; it’s a character-driven story about
friendship, temptation, and what happens when ordinary people get pulled into extraordinary
schemes. I want audiences to experience the same rush my characters feel—the tension of every
deal, the stakes in every bottle, the humor in every close call.

As a former Napa resident and former wine steward, this story feels deeply personal. I've seen
firsthand how powerful, magical, and meaningful a bottle of wine can be—how it connects people,
cultures, and memories. This film celebrates that world while shining a light on its darker corners.

My goal is to craft a film that’s stylish, entertaining, and visually rich—a ride that keeps audiences
guessing while leaving them thinking. I'm excited to bring this world to life, not just to entertain,
but to start a conversation about trust, value, and the stories we pour into every glass.



Thank you!
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Jayson Johnson earned his M.A. in Film Production from Eastern Illinois University before
landing a pivotal role with legendary director Francis Ford Coppola. After four years
producing successful wine and food projects for Coppola’s brands, Jayson took the
director’s advice to “go out and become famous” by forging his path as an independent
filmmaker.

Since then, Jayson has written, directed, and produced award-winning content for
Discovery Networks, ABC, Amazon, Netflix, and other top brands. As founder of Strike
Five Films, he has directed nine short films selected by 90 film festivals worldwide,
winning six awards. His work has been featured in multiple publications, and he’s shared
his filmmaking journey on over 50 film podcasts.

Jayson currently works full-time as a writer, director, and producer with Strike Five Films,
dedicated to telling bold, character-driven stories that center underrepresented voices.

strikefivefilms.com



